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Comments on Keen 

Many people have referred to Keen as being a “Luddite “ 
  “I'm not a Luddite. And I don't think there's any evidence in my book that I am. I 

think that's something I've been painted as by some of my more reactionary 
critics […] The techno-utopians, technophiles, whatever you want to call them-- 
they can't accept the fact that one can be critical of technology and not be a 
Luddite” 

 “Elitist?” 
  Elitism- the belief that certain persons or members of certain classes or groups 

deserve favored treatment by virtue of their perceived superiority, as in 
intellect, social status, or financial resources 

  “I must confess, that as a writer, I remain a bit of an amateur.  This is my first 
book and I’m still learning the craft of this complex business” (Keen, 223). 

“Hypocrite?” 
   “I'm certainly not being hypocritical. I think I'm being very provocative in a 

sense. It gives me great satisfaction to be arguing against blogs, have a blog 
and be pointed out as this profound hypocrite.” 

 *Side note on rebellion of medium    



Debate Between Chris Anderson  
and Andrew Keen 

 Andrew Keen 
   Web 2.0 and democratized media is undermining our culture 
  Wisdom is not in the crowd, but in people with expertise and talent 
  Experts in the music and movie industry know what they're doing - old system is better 
  Talent is scarce 
  Free content online is hurting the movie, music, and news industries 

Chris Anderson 
   Democracy and capitalism are the least bad models, and are behind Web 2.0 
  The open systems we see today are much more efficient than the old model 
  Lots of bands are becoming talented without the A&R guys finding them 
  More talent than the A&R departments can identify 
  Keen says that music revenues are declining, that's true for CD sales but not true overall 

Key concepts 
  Their views on talent and audience have a big impact on their ideas about Web 2.0 
  Correlation does not mean causation 
  Mostly speculation 

  http://www.sfgate.com/cgi-bin/article.cgi?file=/chronicle/archive/2006/10/15/
BUG4KLP3CL1.DTL&type=tech 



Use of New Media by Fiction Writers 
Amateur fiction posted on the internet is nothing new 
  It’s been around for as long as the internet itself 
  Most of it is crap, and has never been taken very seriously 

This began to change in mid-2000s with the advent of “podcast novels” 
  Amateur authors began releasing their work as free, self-produced, 

downloadable audiobooks, some of surprisingly good quality 
  First “podcast-only novel” was Scott Sigler’s Earthcore, which he released as a 

free audiobook in 2005 after a print deal with AOL Time Warner fell through 
  Hundreds of wannabe authors have since emulated the podcast novel format, 

leading to the creation of Podiobooks.com, where literally thousands of free 
podcast novels are available 

  Unfortunately, most of them are crap 

The good news, however, is that this approach can work 
  A few podcast novelists have made successful transitions to print 
  Mur Lafferty’s Playing for Keeps, originally a free audiobook, was released in 

print and made  Amazon.com’s bestseller list 
  Scott Sigler, who pioneered the podcast novel format, made the New York 

Times bestseller list with the hardcover release of his horror novel Contagious 



Continued… 
The bad news is that it's probably more difficult to get it to work now 

  Literally thousands of podcast novels available for free on Podiobooks.com 
   Worked out great for the early adopters, but late-comers will have a harder 

time 
   It’s becoming increasingly difficult to stand out in the noise 

But, at least in this case, New Media and Old Media are not in conflict 

  Rather, they seem to compliment each other 
   The goal of many podcast novelists is to transition to Old Media, rather than 

compete with it 
  Sigler and Lafferty both remain committed to the New Media format, despite 

their successful transitions to the Old Media equivalent 
  In the case of podcast novelists, Keen’s criticisms of New Media do not seem 

to hold true 
  Talent may be rare, but still manages to rise to the top 



The Best Things in Life, Free or Not? 

  Well if you say NOT, then you should stop using Wikipedia. According to Keen the best 
things in life are not free. 

   Wikipedia is free with anyone being able to add or edit the information, as opposed to 
the Encyclopedia Britannica. 

  The Encyclopedia Britannica has 4000 expert contributors and is ranked as the 5,128th 
most trafficked website, not even close to Wikipedia which is ranked at 17th, according to 
Keen in his book “The Cult of the Amateur.” 

 Liquid Library  

     Keen is referring to the digitalizing of all books. 

     Keen refers to a man named Kevin Kelly who wants to “kill off” the book. Kelly wants to 
digitalize all books “into a single universal and open-source free hypertext—like a literary 
Wikipedia” 



Blogosphere 
The Blogosphere is the collective community of blogs (there are millions of blogs on the 

Internet today). Collectively, blogs are a social network. 
  Originated as an online diary for people to record events in their daily lives 

Types of blogs 
  Corporate 
  Questioning 
  Media 
  Music 
  Personal 
  And many more… 

Blogs can be good and bad 
  People can keep in social contact 
  Can be used as ammunition, start rumors, and they hurt newspapers 

Keen dislikes blogs because 
  They are anonymous 

–  No way to know if the blogger is telling the truth 
–  Ex. Reuters photos 

  Biased- “We seek out the information that mirrors our own biases and opinions and 
conforms with our distorted versions of reality.”  

  Unedited, written by amateurs 



Craigslist 
  Founded in 1995 by Craig Newmark 
  7th most popular web site in the world 
  Keen states it “has done more to undermine classified newspaper advertising than any 

other single institution.” 

Cost of Democratization 
   Free advertising takes away from paid newspaper listings 

–  Layoffs and downsizing. 17,809 job losses in 2006 
  According to Pew Internet and American Life Project, number of people using online 

advertising rose 80% in 2005, with almost 9 million of those using free service on 
Craigslist 

Craigslist  

  Truth and Lies 
  False identities 
  Example on page 71 

–  Jason Fortuny exposing dozens of men responding to what they thought was a 
   female identity in the “casual encounters” section 

  Scams 
–  Easier outlet for fraud 
–  Victims selling items on Craigslist getting sent counterfeit money orders 

  http://media.www.theorion.com/media/storage/paper889/news/2009/02/11/News/Man-
Admits.Role.In.Online.Scam-3622869.html 



Privacy of Personal Information 
   Keen’s examples in The Cult of the Amateur 
   Craigslist 
   Dontdatehimgirl.com 

–   “Julie” 
–  Todd Hollis 

Sexual Predators/ Pedophiles/ Internet Offenders 
  Social networking sites have become magnets for online sexual predators to find victims 
   Victims post valuable information such as hometown, school location, favorite hangouts, 

and, of course, photos. 
   January 2007, families of four teenage girls ages 14 to 15 sued MySpace for failing to 

provide safety measures to protect their daughters. 
   Statistics 

–  One in five U.S. teenagers who use Internet regularly have received an unwanted 
sexual solicitation 

–  25%  of children have been exposed to unwanted pornographic material 
–  Only 1/3 of households with Internet access are actively protective their children by 

filtering or        blocking. 
–  75% of children are willing to share personal info over Internet. 
–  Only about 25% of children who received a sexual solicitation over the Internet told 

a parent or adult. 
–  This past year, 1 in 33 youth received an aggressive sexual solicitation online. 
–  77% of targets for online predators were 14 or older. 22% were ages 10 to 13. 



Death of Music as a Business 

  Overall Sales down 8.5%-14% from 2007 depending on the source Down 54.6% from their peak year in 
2000. 

  Digital Music Sales outpace Physical Records for the first time in 2008 

  Record Stores:  (2007) Over 2,700 record stores have closed in the past 3  years. 

  Record Labels shutting down 

  Peer-to-Peer Sharing: 

  Napster June 1999-July 2001 

  Oink’s Pink Palace May 2004-October 2007 

  “I'll admit I had an account there and frequented it quite often. At the end of the day, what made Oink a 
great place was that it was like the world's greatest record store. Pretty much anything you could ever 
imagine, it was there, and it was there in the format you wanted. If Oink cost anything, I would certainly 
have paid, but there isn't the equivalent of that in the retail space right now."-Trent Reznor 



Continued… 
The Pirate Bay 

  20,000 fans sued by the Recording Industry Association of America (RIAA) since 2003. 

  4.4% increase from 2006-2007 in illegal downloading. About 1 billion tracks illegally downloaded per 
month 

ITunes: 

  Over 8 million songs, 50 million users 

  Up 27% from last year 

  As of late 2007 120 million IPods sold since the first in Oct. 2001 

  Genius Feature: recommends music based on preferences 

  Pandora: 2 choices: Free subscription supported by ads, pay subscription 

  Concert Industry: 

  Concert Revenue increased from $1.7 billion in 2000 to $3.9 billion in 2007  



The Noble Amateur 

  Amateurism is celebrated, rather than revered 
  Journalism by nonjournalists 

  Professional journalists: reporting and editing news under 
careful eye of other journalists 



Citizen Journalists 
  Citizen journalists: no formal training 
  Opinion as fact, rumor as reportage, innuendo as information 
  No ethical restraints 
  Effortless 
  Free 
  No connections or access to information 
  “The responsibility of the journalist is to inform us, not converse with us" 

  Hurricane Katrina 
  Initial reports were exaggerated 

–   Inflated body counts 
–   Erroneous reports of rape and gang violence 



Keen, YouTube and “The Amateur” 

  Keen has many issues with Web 2.0 
–  Anonymity, Ownership and Intellectual Property Rights, Gatekeepers and Trust, 

Privacy and Morality, etc. 
  Most of his arguments revolve around “the amateur” •YouTube, he says, is especially full 

of them 
–   “Eclipse even the blogs in the inanity and absurdity of its content” 
–    “Videographer Monkeys” 

  Who is this “amateur?” 
  The coexistence of amateurs and professionals on YouTube 
  Talent as a limited resource? 

–  Is talent always what gets someone a place in the mainstream media world? 
  Maintaining the “all-important division between content creators and content consumers”? 

–  Is the existence of this gap really that “all-important”? •Hasn’t the quality of content in 
most media always varied? 

–  Is it our responsibility as consumers (and now creators) to be vigilant when 
consuming and creating content? 



Moral Disorder  

  Do a majority of downloader's realize it’s illegal? 
  $20 billion from music industry. 
  $2.3 billion from movie industry. 

False sense of ownership  

  Problem goes beyond music and movies. 
–  Anything digital.   

•   Plagiarism    
   June 2005 – CAI study revealed that of 50,000 undergrads 70% admitted to some form of 

cheating. 
   77% didn’t think plagiarism was a serious issue 

  Generation of cut and paste burglars. 

Plagiarism   

    Has even become an issue for the highest of moral figures. 
  Sermoncentral.com, sermonspice.com, etc. 
  Recycled sermons almost verbatim. 

–  “There’s no sense reinventing the wheel.” 



Continued… 
Online Addiction  

      Online Gambling 
–   Destroying lives of individuals and families 

       Second life 
–  Individuals are devoting more time to their virtual lives. 

Moral Conclusion  

       Web 2.0 isn’t entirely to blame. 
       Datz Music 

–  Yearly fee of £99.99. 
       Emusic 

–  Monthly fees 
       In the end they aren’t just hurting those who they steal from – they are hurting us all. 



Chapter 8 Solutions 

  “Our challenge, instead, is to protect the legacy of our mainstream media and two 
hundred years of copyright protections within the context of twenty-first-century digital 
technology. Our goal should be to preserve our culture and our values, while enjoying the 
benefits of today’s Internet capabilities. We need to find a way to balance the best of the 
digital future without destroying the institutions of the past.” (p. 185)  

  Examples of New Media: 

  Citizendium 

  iAmplify 

  Wall Street Journal Online 

  eMusic  

  “In other words, we need rules and regulations to help control our behavior online, just as 
we need traffic laws to regulate how we drive in order to protect everyone from accidents. 
Sometimes it takes government regulation to protect us from our worst instincts and most 
self-destructive behavior. The fact is, modest regulation of the Internet works.” (p. 196)  



Continued… 
Examples of Regulation: 

  Arrests of Carruthers and other offshore gambling leaders 

  Congressional regulation of online gambling 

  Legal limitations to stop search engines from acquiring unnecessary personal info 

  Lawsuits over illegal file sharing and piracy 

  Enforcing the regulations to protect children from sexual predators 

  “Instead, lets use technology in a way that encourages innovation, open communication 
and progress, while simultaneously preserving professional standards of truth, decency 
and creativity. That’s our moral obligation. It’s our debt to both the past and the future.” (p. 
205) 



Thank You! 

Have a good weekend!! 


